
Once your Google Analytics 4 (GA4) property is receiving the ASC website events and 
you have configured the custom dimensions, you’re ready to look into building reports. 

Within the GA4 interface there is already a report named ‘Traffic Acquisition’. This is a 
standard report and can be located by clicking on Reports>Acquisition>Traffic 
Acquisition. While this report is given, you are likely experiencing thresholding while 
looking at that report. A way to work around thresholding is by creating an exploration 
report like the one we will outline below. This example report will show you how to view 
the default channel groupings, session source/mediums, and campaigns. To begin, log 
into your GA4 property and navigate to the ‘Explore’ section in the GA4 interface:

STEP 1: Click on the ‘Blank’ report template option 

STEP 2: Under ‘Exploration Name’ name your report (in this example we will name 
it ‘Traffic Acquisition Overview’). After naming the report, name the page (in this 
example we will name it ‘Channel Performance Overview’) 



STEP 3:  Click the ‘+’ Next to ‘DIMENSIONS” and select: 
a. Session default channel group
b. Session source / medium 
c. Session campaign

Click ‘Import’ when done. You should now see the three dimensions under 
‘DIMENSIONS” 



STEP 4:  Click the ‘+’ Next to ‘METRICS’ and select: 
a. Sessions
b. Engaged sessions 
c. Average engagement time per session 
e. Engagement rate
f. Bounce rate 
g. Conversions 
h. Average session duration 

Click ‘Import’ when done. You should now see the seven metrics under ‘METRICS” 



STEP 5:  Drag the dimensions of ‘Session default channel group’, ‘Session source / 
medium’, and ‘Session campaign’ under ‘ROWS’. 

Drag the metrics ‘Sessions’, ‘Engaged sessions’, ‘Average engagement time per 
session’, ‘Engagement rate’, ‘Bounce rate’, ‘Conversions’, and ‘Average session 
duration’ under ‘VALUES’. 

‘Session default channel group’, ‘Session source / medium’,‘Session campaign’, 
‘Sessions’, ‘Engaged sessions’, ‘Average engagement time per session’, 
‘Engagement rate’, ‘Bounce rate’, ‘Conversions’, and ‘Average session duration’ 
should now show in the right column and data will populate. 



STEP 6:  In ‘ROWS’ section next to ‘Show rows’ change number from 10 to 50

Steps 8-12 show how to isolate traffic based off the ‘Session default channel group’ 

STEP 7:  Under were we named the report, click the date range selector. Toggle on 
‘Compare’ and click ‘Apply’ 



STEP 8:  On the first page of the report (for this example we named it ‘Traffic 
Acquisition Overview) click the arrow and select ‘Duplicate’

STEP 9:  Click on the second page of the report and rename the page ‘Paid Performance 
Overview’ (Or name of ‘Session default channel group’ you are trying to isolate) 



STEP 10:  Click on ‘Drop or select dimension or metric’ under ‘FILTERS’ and select 
‘Session default channel group’

STEP 11:  Under ‘Select match type’ select ‘contains’ and type ‘Paid’ (Or name of 
‘Session default channel group’ you’re trying to isolate) on‘ Enter expression’ line. 
Click Apply.



STEP 12:  Now you are looking at only Paid traffic 

You can replicate steps 8-12 and create a page specific for each ‘Session default 
channel group’. Each time you duplicate the page change the filter based on the 

channel group. Examples below :  


